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SOURCES OF INSPIRATION

(among those who get home textile ideas from social media, N=275)
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Instagram Facebook YouTube Twitter

79% 75% 69% 59%

WHERE PURCHASES WERE MADE
Sheets & Bedding

33% 21% 20% 10%

Mass Merchant  Online Only  Dept. Store  Home Specialty

Towels

51% 20% 13% 7%

Mass Merchant  Dept. Store  Online Only Home Specialty
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